
Name of Unit/Area : Last Minute Productions – Up All Night
Name of Person(s) Conducting Assessment Activity: James Contratto
Other Partners Involved in Activity (e.g., faculty, staff, alumni, other departments, community, etc.)

Semester &Year of Assessment Activity: Spring 06
Objectives for Assessment Activity

The objective of this Assessment was to 1) Evaluate events at Up All Night 2) Determine how students found out about Up All Night 3) Gain suggestions for future up all Night events.
Nature of Assessment Activity (e.g., survey, focus group, pre/post-test, etc; instruments used to be attached)

The Nature of the Assessment Activity was surveys used during the January 20th and February 10th Up All Night.  
Highlights of Significant Findings from Assessment and Comparison to Criteria for Success Established by Area

1) With regards to our events, the events LMP put on received high marks from those who attended.  The highest marks were from our arts and crafts, Free Food, Bingo, Game tournaments, and the free give aways.  Karaoke events received higher marks than the previous semester.  The lowest marks were from the Movie.  The movie had a good attendance at 50 students; however, the movie itself received bad reviews. 
2) Students found out about Up All Night mostly through their friends and the Flyers distributed throughout campus.  Posting our events on  MyCat spread the news about our events effectively as well.

3) For future up all night events, Comedians, games, and outside activities were highly suggested. More variety of food were also suggested
Specific Use of Findings in Area(s) and Key Changes Made in Area(s)

1) The students enjoy our Up All Night events.  We took the suggestions from last semester’s surveys and put them into action including the Casino Night, Valentines Day Buffet, and Laser Tag.  These events were received very positively.  An area LMP needs to improve on is the choice of movies shown at Up All Night.  Overall, the programs have had a very good satisfaction rating and will continue throughout next year.
2) Our flyers, Banners, MyCat, and word of mouth have proved to be very effective in promoting Up All Night.  We should keep using these as an avenue of promotion, however, more creative ways of advertising will need to be developed before the student body starts ignoring our advertising efforts.
3) Up All Night will undergo a format change for next semester.  We will start Up All Night at 7pm for the fall semester and kick it off with a comedian.  After the comedy show we will then begin the novelties, the movie, and other games around the University Center.  At 11pm will be our big show which will include Jugglers, a Dance party, Game Shows, ect.  We will stick with this format throughout the entire semester.
Other Comments
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