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Andrew Benett and Ann O’Reilly examine the impact of the economic downturn on individual consumption patterns in their book, “Consumed: Rethinking Business in the Era of Mindful Spending." The authors make a compelling case that the days of excessive consumer spending are a thing of the past. They begin building their case by taking the reader through a history of consumerism.  If one enjoys understanding the past as a window to the future, then this will be of interest. If, on the other hand, you are primarily focused on where consumer spending is going, then you might do best to skip the first few chapters. The remainder of the book, however, is thought provoking. The authors make recommendations for marketers based on worldwide research conducted in late 2009 by Market Probe International. This New Consumer Study provides strong data driven input for the authors’ assertions. 
The authors develop four paradigms of “mindful shoppers” and then, provide insight into ways to market to them.  These paradigms include embracing substance, rightsizing, growing up and seeking purposeful pleasure. The concept of embracing substance is the most powerful trend that shows that buyers are shifting away from mindless consumption toward meaningful and sustainable experiences. This change, according to the authors, is rooted in consumer discontent.  Buyers have begun to realize that acquiring “stuff” will not replace the emptiness they feel inside as a result of and sense of being disconnected from society. People desire connection to community in order to feel fulfilled. Consequently, many consumers have grown tired of the disposable lifestyles and trivial culture. For example, half the people surveyed indicated a desire to lead more spiritual lives. People have tired of being inauthentic and desire to be real and transparent.   
The second paradigm, rightsizing, focuses on intelligent simplification. People are rejecting excess spending and seek to have a harmonious balance. The majority of people surveyed indicated a strong desire to live more simply. Additionally, environmental concerns of excessive waste have driven people to reduce how and what they consume. Benett and O’Reilly maintain that rightsizing will force marketers to respond to a new breed of consumer; one that is intolerant of excessive options and is skeptical about finding happiness in material possessions. The third trend, growing up, represents a cultural shift taking place in society. The authors maintain that there is a reemergence of personal responsibility, an eagerness to grow up and a desire to be accountable to the larger community. The fourth trend, seeking purposeful pleasure, focuses on a shift away from instant gratification to delayed pleasure. While not everyone will quit seeking pleasure, attitudes toward mindless consumption as a reliable producer of pleasure have changed. As a result, consumers are smarter, better informed and seek relationships with the brands they choose.  
Barnett and O’Reilly conclude their book by providing actionable suggestions for companies wanting to capitalize on the emerging consumer trends. Also of interest are the actual research results from the 2009 New Consumer Survey. Savvy marketers may examine the research that is most relevant to their business and make better informed decisions regarding the future of their brands. “Consumed” is an excellent resource for those organizations wanting to be on the cutting edge of market trends.
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