Title:  "How to Say It:  Doing Business in Latin America"

Author:  Kevin M. Diran, EdD

Publisher:  Prentice Hall Press

Length:  252 pages

Price:  $14.95 (paperback)

Reading time:  4 hours

Reading rating:  8 (1 = very difficult; 10 = very easy)

Overall rating:  3.5 (1 = average; 4 = outstanding)

 College of Business book Review by Daniel J. Ostergaard

Kevin M. Diran’s new book, “How to Say It: Doing Business in Latin America,” is a must-have for anyone doing business between the Rio Grande and Cape Horn on the southern tip of South America. Billed as a business person’s pocket guide to the culture, customs and etiquette of Latin America, this book is the next best thing to having a local walk you through the dynamic business environment for nearly every country in Central and South America. 
As the global marketplace continues to open new opportunities for businesses, the 17 countries covered in this book represent more than 560 million new potential customers. Understanding cultural sensitivities and how to develop successful business partnerships to fully engage those customers has never been more important than it is today. Kevin  Diran arms us with a basic understanding of how to communicate in the business environment, how to dress and eat, how to present a business card and even the basic fundamental principals of how to navigate Latin American bureaucracies. For example, when scheduling meetings, the author suggests doing so between 10 a.m. to 12:30 p.m. from Tuesday to Friday - thus increasing the likelihood of your meeting taking place as scheduled.  Oh, and do not forget to confirm before leaving the United States and then reconfirm again once you have reached the destination country.  

Having logged countless miles on transoceanic business flights, this is exactly the kind of book I would want to pack in my carry-on. The relaxed style of writing and ease with which the book is organized make it an easy read either on the flight to your Latin American destination or before your first visit when your new Latin American clients visit your U.S. operation. While other books may provide greater depth into subjects like language or economic analysis, this author has chosen to cover a wide variety of topics with enough depth to get you started. He includes practical advice on socially acceptable conduct and insights any savvy business traveler can use.  Additionally, the book will prove useful for the business person who does not necessarily travel to the region but who interacts with Latin American business people here in the United States as well.   
The paperback is replete with tips and suggestions ranging from how to use and read body language during a business lunch to how best to employ translators when their services are required. Also covered are suggestions on how to react to menu items like fried grasshoppers that may be unfamiliar to the average American dinner table; the importance of keeping your shoes shined regardless of any dust you may encounter; and how to foster relationships to develop business strategies that deliver long-lasting results.  Particularly helpful were the nine pages of business-related English-Spanish translations.
Kevin Diran has written a book that is useful for both the veteran traveler to Latin America and the new entrepreneur. Written with keen insight and from years of personal experience, “How to Say It:  Doing Business in Latin America” reads like a cross between a business survival guide and a tourist guidebook. Our neighbors in Latin America offer a rich source of potential customers and partners in the global marketplace. This book is a welcome navigational aid for anyone voyaging in the business world south of our border. 
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