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Division of Student Affairs, Western Carolina University

Divisions Mission Statement

In support of the mission of the university, the Division of Student Affairs is committed to student personal, social and intellectual development within a diverse community by providing comprehensive programs, services, outreach activities, and facilities which enhance the ability of current and prospective students to apply learning outcomes, develop independent thought, take advantage of community involvement, and understand global responsibility.  

Department’s Mission Statement

In support of the mission of the Division of Student Affairs, the primary purpose of the University Center is to provide a dynamic and accommodating environment to enhance student learning through a variety of activities, programs, and services.  The A.K. Hinds University Center provides an inclusive student-centered community that supports and encourages student learning, leadership opportunities, personal development, and active learning, in a caring atmosphere.  In addition, the University Center Staff creates and implements programs that support a diverse, culturally and aesthetically enriching environment where truth, respect, uniqueness, integrity and stewardship are valued.  

Specific Programs

Last Minute Productions (LMP) programs various events and activities for the Western community. These events range from music, films, special events, and cultural events.  One of the newest programming boards added to LMP is the Up All Night committee.  This committee provides late night programs once a month at the University Center.  For this assessment plan we will focus on the following aspects.
1. Up all Night programs

2. Co-sponsorships

3. Advertising

4. Movies
5. Professional programs (i.e. comedians, lecturers, professional bands)

6. Student programs (i.e. Karaoke, student bands, Bingo.)
Program Results

1. Determine best means of advertising Up All Night programs
2. Determine attendance and satisfaction of each Up All Night event.
3. Find suggestions for future Up All Night Programs.
4. Determine satisfaction of co-sponsored departments.
Department Strategies

1. Create Spreadsheet tracking attendance at Up All Night events.
2. Create surveys to obtain input from Up All Night attendees.
3. Meet with Up All Night coordinator on a weekly basis to review programming.

4. Meet with Advertising staff to determine best means of advertising.

5. Encourage staff to attend conferences to gain new ideas for events.
Learning Outcomes

By working in this position I:
1. Have improved my verbal communication skills.
2. Have improved my written communication skills.

3. Feel comfortable talking with agents and agencies.

4. Have improved my knowledge of budgeting.

5. Have expanded my connections throughout the university.

6. Have improved my decision-making skills.

7. Have improved my leadership skills.
8. Have improved my supervision skills.
9. Increased my knowledge of event planning.
Assessment Measures

1. Survey attendees.
2. Interview/survey co-sponsors.
3. Interview/survey LMP staff.

Assessment Criteria

1. Use information to program Up All Night events for Spring 06.
2. Use information to improve advertising.

3. Recognize students who are attending events and students who we need to target for attendance.
4. Recognize areas to improve Up All Night.

